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The earth’s condition Is receptive devotion. Thus the superiorman s of character carfies the cuter world. - The Book of Changes,

| heard that only those who have breadth of charactes will be bless of the States: Biscourse of Jin, Volume 6.

Virtue which includes all the good moral characters such as good faith, benevolence and fighteousness, is the ba § HeadThree for
building a Karmanious corporate ¢ dThree has alway cking to the princip! 5 and promating

the idea of daing secular work with an attitude v r he mundane world.
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The benefits from exhibitions
O REZH

REFARSENTIER  MESRFNARMT RSN , BiF
g RET 5 MR BEXHSELAESEE. WRRE. IGIHET
AR | LAGEESEIR BRORTENIF SEsRR .

As the oldest form of market, exhibition is constantly evolving with the development of social
ecanamy. However, what remains unchanged over thousands of years is its principle that final
exchange is the ultimate purpase, as well as its tamporary market environment which has a flexible
schedule i 1the bup .
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The three interdependent groups of an exhibition

(the exhibitors, the visitors, the exhibition organizer)

O REEFRBERIFRISIEHE
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The Visitars
Modem exhibition is not only a time meter of social progress, but also an emen of reform.
hibi latform for reform. They hope new and unique technol
jient, and to promate cost tivity with new technolagies.
Exhibition is a main way for them to get to know the changing world in  safe micro-envir hether ta i f i

career and life.

EEH

REFILUBR— T ZHAEAR | (EXESRHILIRT RIS ; RTSERRNEATEAIMNEE, SHA50 ;&
FRTRERAR | FEREFETIEER

EFLETECENTRITRSNFNMS | TREFHNFOCR  FERANFNEAFESES. TEhh 2. #E
RAESNKBNG | SRRANEEFNKR BN RRFEF,

FSRETEN SR E MR RN,

The Exhibitors

Exhibiti provide a three-di i ich they can
demonstrate the properties of their products, show how new technologies
save people’s time, money and energy, bring the products to their end

They can akio demonstate their advancement compared with their
e At 3 viap .
eetiorsdevio. i : cxira compatit

i and d
while maintaining contact with current ustomers.
Exhibition is the most cost effective medium to bring the buyers and the
sellers together

RSB
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BETAEE , BRHEEN | FETeRS R EDEREMEH U TS DIERR ARSI,
RE-ERRAMMETEE SHESLTMONSIEAR , RASSRNOEES, RERITHET RENEBA 6
BARFBREERAE,

The Exhibition Organizer
i i Mizer is to create a temporary which has a significant impact on a specific market segment of a certain industry.
it s the challenge for the exhibition organizer to see a market gap, to understand the gap, and ta fill the gap in an entirely new way or with the methads which have
been exhibited.
Exhibition has always been a catalyst to mativate the prod d the the market ta well a3 a breeding ma
Only with i excellent

w7/080)

Professionalism Honesty Openness Sincerity



?'leadtl'freé +

Our value

O FABONE
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Since its founding in 2000, Shandong Uniex Conference and Exhibition €O, Ltd. has been taking it as its own duty 1o promate
modernized commercial civilization, and has been striving to fully understand the need of the groups invalved in an exhibition

including the visiters, itors and thy 1o build .10 know timely and clearly about the development

wend of i ) of

he sit of potential d the actual dition and of the 2and ta plan
he exhibition in a targetes! 16 truly realize the value of moder exhibition.
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Th € pOW@ r Of con fe rence SUB—FiTSRE | BE—HANEAR , BEhSEY  EFS2EREHEEEREZN,
%iﬂij Conference is a kind of sacial science as well as humanistic art, Whether a conference is a success or a failure lies in the

sincarity and ability of the Participants and other parties involved.
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Aconference is a gathering of more than three people convened at a specific
time and place for the purpose of studying a problem, exchanging
information, or acquiring knowledge through giving a speech or discussing
around a certain topic and in accordance with certain rules to draw on
collective wisdorm and reach a certain conclusion

PCO ( Professional Conference Organiser ) B I4EASEREFHSIUE
EERIA SIERUE. BENFHIEESIENPCO , FAN, Y. BE H
7, LSRRI ENRE R F R ARSI, LR
BTSN REERATIE20006MY , HE+SFNRTES , Tk
HESN, BFSY. tUsl, IRENFS, HEEFS. ¥R
£ BIUSUHRERMES RS TEPIHSESEE,

DERBHEUARF RN ENFRL— , LETREA
HIRA. BEAEFIARNEAERIEENR.
EFEASEEERE R, S2ENEEENESS K
EHBRMESITR. BRI, BEN.

PCO (Professional Conference Organizer) is a company or 3n agency specialized in organizing and

Professionalism Honesty Openness Sincerity

the sponsor chooses an appropriate PCO to organize, plan, manage and implement the canference o as
0 achieve the expe: i Since its in 2000, Shandang Uniex Conference and
Exhibition Co. Ltd, has organized lots of includi i meeting,
press conference and academic seminar. With professional services, we have always been trusted and
highly acclaimed by our customers.

f the most effecti value.
With predictable human input and cost of capital, it can achieve the mast
accurate propagation effectAccording to the findings of international
authorities, the principal motivation of the conference participants is to learn,
and then to exchange information, solve problems and strengthen
communication and coordination.




- %‘[eadthlreé +

‘NOILYNIDVINI HNOA ANOA3E S| 3DIAH3S HNO

BBV R B SCHHCH LY 2

SZH

LRERREER MRS
SUVIARRRB) REERIT
ISR, TRRIE. AxivE
FRE. EDRIFEE. STy
AR BR R EE
RHEIFENEEEE

@it, SRR SR
HimEEE. SRR
SEFERRRER

2izp

2UMEEE. AViEREER
FRUEMSE. IEEE

SaEEE. B2, Fit

BR. BARER

MERBE, SUEHAEREOHHER
SUAFAEE

pob-S o FLas L R e T
REE R

W EE MU E R W
EEIDOMBIIEHE , iR, R WAES

aiWZE

BIERAWICH (SR, KR, URS)
SRR

R A R

LLEMANE0EE | EIRSIEER
LU, RRUDERE

 BRATIABESS B8 ERRAFIB IR T LA LA )

Before the Conference

Managing participants'information and conference hotiine
Designing visusl identification system for the canference
Advertising, producing videos, and coordinating public relations
Providing conference facility, printing materials, and media support
Planning trade fair and exhibition

Providing translation and simultaneous interpretation service
Designing, Constructing and Maintaining conference website
Coordinating transpart, accommodation and sightseeing plans
Providing systematic management of overall conference budget

During the Conference

d Ay
Distribut Itipk
Registration, login and count of the participants
Set-up of exhibition areas
Coordination and management of rest room for the guests and waiting room for the
keynote speakers
Management of conference files and materials
Onssite service for the participants and manitoring of their satisfaction
Exhibitor management and support by sponsor
andlive broadcast

Planning andt i lated acti h as sightseeing and field visit
After the conference
Creatir {conference publicat COs, isks )

Organizing news reports on the conference

Sending thank-you letters to the parties concermed

Crganizing Information about the participants and the conference, and updating
conference database

[Our service includes but is not limited to the above mentioned)
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Establishing a foothold in Qingdao and
Presenting outstanding performance

CIESTSDS . EIE¥

HERTAERENSWIRE. EE
BRSS. SEMmEBERIZSL , ImAR
ROEHIEERS MEREZHER
SATHRE. FADMC
( Destination Management
Company ) £ ERVEETRIRER ,
RAVSRIBEHASRAGIEIRS |

‘iz, . 7. B MR E
HEFEN— TS,
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MHMRBFEHETERE BB E
AT,

MPLNRBENFR . BIOREE
BIFRAINSE |

In addition to the complete ¢ ility, hotel in Qingdao, the city's unig 9
more and mere demestic and internaticnal attention. As a DMC (destination management company), we will provide you creative services
including catering, accommodation, ravel, sightseeing, shopping and entertainment based on your demand, and present a different Gingdac
10 you and your customers.

Maybe you are not a stranger to Gingdae, but do you know the 1133-meter-high Mount Lao in Qingdao is the highest mountain along China’s
coastline, Langya Observatory built in the Sth century B.C.is the most anclent one in China, the Ba Da Guan Scenic Area is called “Exhibition of
the World's Architecture? or the longest cross-sea bridge in the world is Qingdao's Jiaozhou Bay Bridge? After the nervous and exciting
conference, taking a cultural tour around Qingdao will also make you and your customers feel this trip worth taking.

If conference is a bridge for we are i the bridge.

Professionalism Honesty
Openness Sincerity
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Rites of Public Relations
onEKZil
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In the Book of Rites, it says that “rite is the constancy of the heavenly cycles, the appropriate responsiveness of the earth, and the proper
eonduct of the people.

There s ne middle ground in 2 marketing strategy.It’s either a suceess or a failure. Therite”of a brand lies in getting Iato the consumers'mind

and acquiring the cognition of the consumer group. How can consumers get close to a brand? Not through advertising but thraugh PR

activities,

PR activities should concentrate on ariginality, guided by integrative planning and based on efficiency; so as to pave a path of sustainable
brand. Thus, the popularity of the brand can be improved and its public relations can be maintained on good terms to help

the brand advance toward the world stage,

Profe:
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ind we will make you different

Why choose headthree : 4 '
O Pt AEFBERRAXK
8, R, — U8 S e = SVl = =

‘RO EIE CERT . CBERES . CEEEASE . CRRT . R SR S URSHRENERSIN . o
AXRFREBBHFASESRANETES SHTIEN—RERAXEDIRY. EEHESSMFRENRERES E E 9 EI_‘:- 9
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1823

BERHAXERESEN. RINEE. AXERANHNSSHTLLRAT , TSETEALAXEINES. B
AT #T, SHERRIEESEAFARES. BiftE. BHE. CREFSFIIGENRRANMLER |
DARMICAREFRERNMREED, B WSEEERFR. ®FiER. [T, SEEASNE .

Everyone in HeadThree has cutting edge ideas and is passionate for PR activities.
They flexably integrate intemational PR activitics planning, operation strategy
and varieus marketing experienting channels into each planning scheme and
implementation of PR activities.

HeadThree is a comprehensive and professional PR company which integrated
marketing and brand communication. It concentrates on the integration,
planning, implementation and promotion of high-end PR activities. The Uniex
Conference and Exhibition Company, operated by HeadThree, has accumulated
years of rich experience by organizing o wide range of cultural activities ond hos
gained a and by i

Mo, the business scope of MeadThree has covered many fiekds, including real
estate, luxury industry, IT and automotive communication, etc.

relations.
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Our Value
o FAIBMNE

—— TMERER 2 R EE B RSt T

EESREFENANTRREE | SINBREENFEINEE | STRGARRG S ERSSRMNTERTRDMESS |
BWiEENE  TURERES. ELEML  ERSERSELRER. BREELREESRS  NHRESLSHES
FEABIFIEE 3R,

—AERERIRE SR BEImGEE

LERBRARE  SEEBEBTLRSHRENTERE  BEHRESITHY. ERCINEITERHEERESR 8
EFREZRIBEAL. REZREIF  SESMERHTRASITLE  REIRNEIRSBEIEFNEE &
REHE , MELESRIRG  FHEARMANNESE | IMESFNEIETRe S REZRSBRSOERSD
HEARE PR RARS,

—— SR R s AR B TR RIS

BFERYHBRMEHNTREEURERTMEED. DEELEF  SNEFREFEMMNE. BASF~EEE. B
it , EFESERRRENSHERS FHNEEER , FRRERSHATELRNSH R RCIFNAER  RIES
RBIER. HRSERMFEERRS. AN  EEBLSEEASEFRSIT=SRENY | BARERPEFIAEER
SHiFREHTIANET R,

—HEEN TN EARERMGERNE (TCO)

EEFERTERREFNARASGE. CRENBFINTEEREN—1  SARRET IS ABTLER. RS
AEEDRSEE. AMENSEMERNTEEEA  READINE  HILMESHG. GEWEG. HEERTREEA
B, TEAERENRRINFSEE  SREARESF hARIRENEE. SASEEFAEEERRRTL TN B
HE-ERER-FRIEI-FRER TRERA TR U EASER-FRMKTE | LETERZANRNEERARNR
R EEERNREH T,

--Realizing barrier-free international communication
Translegend has abundant reserves of human resources. Through careful selection from internal database, senior interpreters with rich experiences in simultaneous
interpretation and consecutive interpretation are appointed as team leaders to provide professional and multiingual interpretation services. With rich resources of

interpreters and volunteer translators, Translegend isable to g participa process.

--Coordinating the smooth proceeding of international events
With rich industry experience accumulated over the years, Translegend s able to provide customized service plan based on the customer needs, Eligible interpreters are
after receivi can decisi ding which one to choose. ’

customers, ize enough i ining for preters to ensure that they by the customer needs. During the servie,
the project manager will supendse the whale process to evaluate the performance of the interpreters and make periodic summaries, and thus in case of temporary
emergency, Translegend can manage to make sure that the service of the interpreters can meet the highest expectation of the customers

--Avoiding the possible risks during the exhibitions or conferences
The interpreters’ understanding of local culture and customs. as well s their persanalities and communication skills can bring added value to international projects and

isfaction, therefore, wh . Translegend will send some local interpreters and make emergency plans in advance
10 timely provide replacement or backstage support. Meantime, Translegend will alsa ign a three-party confidentiality agreement to protect the private information or
industry secrets of the customers from disclosure.

--Reducing the comprehensive costs of the event arganizers for hiring interpreters on their own

is most need in It is also the mast difficult amang various kinds f interpretation, because it requires the
interpreters to master professional skills, be fanviliar with industry background and have interpretation experiences in large-scale events. Therefore, the event organizers will
find it very difficult own, because it costs t  labor and time and th Isa problems such as shortage of equipment and insufficient

expenence of the interpreters. The same can be 5aid about hiring of interpreters by event organizers for consecutive interpretation, f the customers choose 1o hire

interpreters on their own,the process will be ‘demand appearing —hiring interpreters—training interpreters—selecting suitable interpreters: As an interpretation service

provider, Translegend reduces the process inta three steps: demand appearing, selecting interpreters by Translegend, and interpreters in position, In addition. Translegend
i for emergenc, interpreters.

Profe
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Target Market
o BfRiTIL
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The target market is international conventions, exhibitions and events, including
diplematic affairs, bilateral negotiations, business. activities, news media, training and
teaching, television and broadcast, international arbitrations, diplomatic meetings,

interview and research, press interview, judicial procedures, opening remarks, press
conferences and some small seminars.
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Our Services:

Accarding to the typ:

divided ino  simulaneous  interpretation, consecutive

interpretation, written translation, and volunteer translation.

According to the different types, the equipment can be divided

into simultaneaus interpretatian equipment, sound equipment,
io equi d equi for discussion.

With its advantageous resources and industry experiences,
i ide vari uch as shorthand

writing for conference, conference management and support,
video recording, listening translation, listening recording, videa
compositing subtitle production and multi-ingual dubbing.

Honesty
Sincerity
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Our foothold
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Professionalism

The idea that from i iy to constantly
develop and help the customers demonstrate their brand value. In the future,
HeadThree wil stick to its care values that "Creation realizes the value and integration
Leads o mutusl benefit! and will give full play to our execllont abilities in business
development, strategic thinking, and resource integration to provide the best solutions

wehich have both commercial and social influence.

Good Faith

A man who doesn't keep his word will never sueceed. HeadThree has honored its wordl
with real actions to provide many domestic and foreign enterprises with high-quality
services for their market development and image building. HeadThree strives to
bocome the best cooperative partner in Ching providing brand service for global
emterprises.

Communication

HeadThree seeks 10 provide real-time and professional consulting services and create

extraordinary brand effect for the customers. HeadThree has been unremittingly

sticking to the customer-oriented and quality-based service philosaphy 1o strive for

success depending on superiority and innovations. Besides, it has been adopting
and infe based » o provide

high-end and win-win strategy for the brands.

Professionalism Honesty Openness Sincerity
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QOur success stories
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Public Relations Activities
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International Communication
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Good Faith, Excellent Innovations, Enterprising Spirit, and
Contribution to Society

A dazen of years have passed in the twinkling of an eye. If what Head Thres has experienced in the past
thirteen years is expanding its business area and solving the problem of its survival and development,

then in the following years, making contributions to society will be the constant theme of HeadThree.

%'Ieadtﬁre_f :

400-0532-828 0532-85018380/85016305

Hodt : FENSTHEETHFE28883518215-21958
&8 : +86 532 85018382 P4E : 266071 E-mail : hdthree@hdthree.com

http://www.hdthree.com



